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Similar to previous versions, The Real Housewives of Lagos saw a cult
following on social media. Topping the Twitter trends for 13 weeks, it
became a social media phenomenon with over 386 000 tweets using
the show hashtag #RHOLagos and a further 20 000 on Instagram,
seeing a 133% audience growth across all of the Showmax Nigeria
social media accounts.

Our approach to keep fans engaged included surfacing key moments
to keep people hooked, create unique episodic creative, localizing
our approach to communicating and partnering up with Twitter to
further showcase this was a must-watch show not only in Nigeria,
but all of Sub-Saharan Africa.

Overall the show topped all social platforms with video content
exceeding over 21 million views with a further reach of over 27
million and an engagement rate of over 10% - a telling sign that
people were dedicated to the drama, fashion and levels of luxe
weekly from Carolyna, Chioma, lyabo, Laura, Tiannah and Mariam.




The tease phase of the show campaign saw us hinting at the show
coming soon — while fans knew a brand new addition of The Real
Housewives was on the way, they had no clue of the cast. The

answer was in the posts, as some of the cast were used for the
initial tease visuals.

Prior to the main announcement, a group image was revealed of
the housewives in sunglasses, while not directly saying who each
of the ladies were but allowing fans to question and theorise who
would be part of it. Soon after the official announcement was
made followed by the tease trailer for the title.

Leading up to launch we turned to individual cast focus pieces,
creating introductory videos for each of the housewives using
footage from the show as a first-look garnering nearly 350 000
video views. Fans got to know the ladies better and what they
would bring to the show. We also used this period to reveal a fan
favourite element: taglines! Needless to say the hype was real

with these videos seeing over thousands of views and
engagements across platforms.
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The Real Housewives of Lagos are ready to give it hot
hot #RHOLagos starts 8 April on Showmax:
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The moment the show was teased we realised this would
be a social media hit and we knew we had to treat it as

such! Leading up to the premiere there were two events: a

launch in Lagos (Nigeria) and another in Johannesburg
(South Africa) both seeing strong social support.

For the Lagos event we teamed up with TikTok to host an
exclusive red carpet live event hosted by Big Brother Naija

ex-housemate Prince, where he interviewed key SLSD,ZWWWmome,s .

MultiChoice stakeholders, celebrity guests and some of e S RO QY W

our housewives. This saw a total of 22 300 viewers S N s S i S SO

Watching live through the app. TWIT'JI'EII!NSU::’ZE:AES B e
CONVERSATION

In Johannesburg we had a star-studded event hosted by scsimioo on" S

Bonang Matheba, where some of our Lagos housewives ey P it 2 §

were joined by The Real Housewives of Durban, media and SAPRIL Julius

celebrity guests to be welcomed into the Showmax family.

#RHOLagos
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‘ Toke Makinwa @ w Bonang Matheba 44 ©

Hearing whispers my girl IS From Lagos to Jo'burg!! Let's party
hosting an exclusive @
party in Joburg with

The Johannesburg #RHOLagos launch was carefully planned, She's the host with the most! She's s e

with the announcement of Bonang as the MC for the event even showing love with a few bottles e
. . of BNG bubbiles for our housewives. She's even showing love with a few bottles of

revealed by a tweet announcement by fellow media personality BNG bubbles for our housewives

and friend, Toke Makinwa (who hosted the Lagos event). The ' i : e

tweet reveal set the platform into a flurry of excitement. 554 Fatwnels B4 G R 281 Retueets 38 C s 2708 Like

The Real Housewives, media partners, influencers and celebrity @ Livhu MUA moRES Y uttaad. st

hiah and Lasizwe unaerstoo e
guests took to Twitter on Thursday 7 April to update about the & assignment § &

invite-only event with the stars. Our girl BB

This pre-premiere event saw over 76 000 social mentions on
Thursdays alone and trended well throughout the weekend.
Leading up to the launch of The Real Housewives of Lagos it
trended throughout the night and well into the weekend as fans
gave commentary on pink carpet looks and shared excitement
about Naija and Mzansi coming together.

A 30-minute TV special after the night was released during the SOTL I, R N, S e
course of the #RHOLagos season hosted by Bonang.
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Examples of weekly content executions:

Q showmaxnaija @ e showmaxnaija @ Q showmaxnaija @

TREAT
YOURSELF

' & ‘cy What Next

View Insights
View Insights Boost post
View Insights Boost post O O v m

@ Liked by iyaboojofespris and 1 449 others 2 £) Y . [
o Q V m showmaxnaija Starting the week with some reali-tea . “’ Liked by iya jofespris and 1 631 others
4 i Z )
28 438 views Watch #RHOLagos, #RHODurban and #MercyWhatNext on showmaxnaija Just taking a moment to stan the incredible

showmaxnaija Take this as your sign to treat yourself, Showmax women of #RHOLagos &
inspired by @carolynahutchings on #RHOLagos & 1 3



ZReal
Housewiv

OF LAGOS

:Real N
Housewives
OF LAGOS

tReal | };
Housewive

OF LAGOS




For the first time, Showmax Naija teamed up with Twitter for a truly
tailored experience on the platform for fans to enjoy throughout the
duration of the show for four months. Throughout the duration of the o

season we saw over 386 000 uses of the show hashtag alone. Television - LIVET
The Real Housewives of Lagos

On premiere day (8 April) we executed a trend takeover alongside a Twitter B oy

event page (a curated destination housing tweets around a specific topic). #Wearthemoment
The trend takeover allowed us to celebrate the start of the biggest show e b

B Promoted by hmsouthafrica
and surface must-see content under the hashtag as first view.
1-Reality TV - Trending

#RHOLagos
337 Tweets
The Twitter event page went on for the entire 4-month duration of the kR T Gaal
show, sitting above the trends page as a first-view. This allowed both the #BloodSisters
title and Showmax to be top of mind whenever a user logged onto Twitter Lot e
and allowed us the opportunity to truly showcase Lagos to the world. 3 UEFA Champions League - Trending
Madrid

This event page housed tweets from brand, cast, media publishers and a UEFA Champions League
live fan feed to monitor the conversation. It was a go-to place alongside the PR NS VAR ASIRF

RHOLagos and cast Twitter topics on the platform to follow along what was T
happening weekly. © Q ®




We also went on to initiate a tweet-to-unlock
experience a week after to have a first-look at what was
to come in episode two.

In addition, we created a bi-weekly after show via
Twitter Spaces hosted by various influencers to allow
fans a space to discuss each episode — with an average
of 2000 — 3000 listeners. We peaked at an individual
Space having over 16 000 listeners. We also used this
angle to officially welcome the mid-season arrival of
one of our housewives, Mariam Timmer.

As a special collaboration, we received support from
Twitter TV (9 million followers) for the premiere of the
show with resharing of our content as a well to
celebrate the Lagos show launch.
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~-) Showmax Naija @ Host

#RHOLagos: Episode 3
Gist with @Joliz

P 22 Apr 2022 - Th 16m - 16,3K tuned in

Follow

Abbott Elementary Staff
Appreciation Week @

wit

boiled-chicken-for-lunch day!

625 Following 9,1M Followe
Tweets Tweets & replies Media Likes

Abbott Elementary Staff Appreciation
| @ Jeée rerons
Week Retweeted

Showmax Naija @ @ShowmaxNG - 7h
bhadbesd Catch all the #RH 0s gist served hot
hot with - tonight! RSVP for our

Twitter Space @ 19:30 WAT to talk all
things episode @i :

Today at 20:30 - Showmax Naija -

Show wex

]
#RHOLagos: Episode1 ./
Gist with @GbemiO0O




With The Real Housewives of Lagos being such a social media driven show, we saw
interesting insights based on fan behaviour that impacted Showmayx, talent and the
general conversation.

Saw over 133% account growth with Instagram seeing an audience growth of 187%
and Twitter with an additional 98% more followers since the start of the campaign.

We saw not only incredible growth for the brand accounts, but talent accounts too
with individual members seeing 400 — 500% following growth during the course of
the show run.

Hashtag was used over 386 000 times on Twitter out of a total of 440 000 mentions.

Over 500 posts, with a large focus on video content. With videos receiving on
average 100 000 views per video, with the most viewed individual video being over
550 000 views. Video content in Instagram Reels proved to be a great test of
adapting and moving to using vertical content.

« Tweet

\l MEFeater Magazine
mefeater

The girls did not come to play at The Real Housewives
of Lagos Premiere

7,465 Retweets 2,495 Quote Tweet 50.4K Likes

Sentiment Breakdown For Twitter
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CAST CONVERSATION BREAKDOWN
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CAST CONVERSATION BREAKDOWN
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Join “The Sit Down™ with

The Real Housewives of Lagos on
the Exclusive Red Carpet event on
Saturday 2nd of April. at 6PM WAT
on @ShowmaxNaia.
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Television
The Real Housewives of Lagos

You've seen them serve high fashion, luxury, drama
and power moves - now watch The Real

Housewives of Lagos return for a two-part reunion.
The drama drops on 1and 8 July, only

on Showmax
Top commentary Latest

Toyin Lawani-Adebayo @
Thanks i,

A\ FASHION BLOGGER & &

The beauty in the details of this dress
designed by @tiannahstyling2 is
topnotch & U X VAN
#realhousewivesoflagos #RHOLagos
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