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One in a million Campaign

.

The Morning Fresh “one in a million”
campaign celebrated women tor their
drops of care in the home and every

other sphere of life.

The month-long campaign was
instrumental in making women across
ditfferent parts of Nigeria feel seen,
allowing consumers to nominate

a special woman in their lives to be

gifted with a pamper box from the brand
and visibility for this was driven using the
campaign message and influencers.
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