
CASE FILE



Our people are heroes, but as the shock waves of the global pandemic 
began to subside, the Igbo people of eastern Nigeria, renowned for their 
exploits in business, found themselves reeling.
Their businesses had suffered great losses with many trying to carve a 
new path in the new normal.

Background



OOH Brief

Design a memorable and impactful Out of Home material that will get core 
consumers to re-appraise and choose Hero as the superior beer that provides 
the best reward for their effort.



The Challenge

Recent market research showed that, though Hero Lager is 
the regional favourite, the brand’s iconic assets like the red 
crown, Rising Sun needed to be more distinctive so we chose 
to highlight these brand’s unique assets while playing on 
elements of the culture of the Easterners, the Igbo people.



The art direction for the key visuals to be adapted for outdoor 
advertising and press, needed to be as bold and enigmatic as the 
people themselves. 



Execution (OOH)

The Red Crown Cork on Hero Lager signifies the Red Cap that 
titled Chiefs in Igbo land wears and this also symbolizes the title 
that was bestowed on the beer by the Obi (King) of Onitsha .

To art direct the OOH, the crown cork was used on the canvas 
while replacing the Hero Text with the Brand Ambassadors that 
are seen as Heroes themselves.



Ancient Nsibidi symbols were also used on the crown to give it more texture.
To further represent the people and their land, symbols of the tradition, a 
feathered cap, an oja flute, cowries and beads, amongst others, are seen 
emanating from the Hero Lager brewery, in a way that irrevocably and 
poetically ties the brand to the people. 



Nd! Ala Any!, Shiri Ike (The People, Our Land Are Strong).
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Nnewi Port-Harcourt 



Uyo Warri + More



The artwork debuted on billboards within Eastern Nigeria and in 
locations heavily populated by the Igbos in other parts of the country 
in May 2022.

Conclusion


